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Ready to transform your wellness
practice’s marketing?

Marketing your wellness practice can be tough. It can feel like you're pouring time
and energy into it without seeing the results you need. You're balancing client care,
running your business, and trying to attract new patients - all while competing in a
busy market. Meanwhile, it feels like other practices are grabbing all the attention
and clients you’d love to work with.

At Marketing Toolbox, we get it. We've worked with wellness practitioners like you
who face the same challenges and are looking for a way to make their marketing
work for them. That’s why we created this toolbox - to give you a simple, clear plan
to grow your practice and attract the clients you want to help.

We specialise in practical, patient-focused marketing that delivers real results. This
isn’t just theory - it’s packed with proven strategies we've used to help practitioners
like you:

o Attract more of the right clients.

« Build a reputation as a trusted expert.

« Grow their practice sustainably.

If youre ready to simplify your marketing and make it work for your wellness
practice, this toolbox is here to help.
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What you'll learn

In this toolbox, we'll guide you through 10 essential marketing strategies to help your
wellness practice:

Craft a message that speaks directly to your ideal clients and builds
trust from the start.

Build a website that converts visitors into patients by showcasing
your expertise and services clearly.

Improve your visibility with SEO and local marketing to make it easy
for clients to find you online.

Create content that connects and educates to demonstrate your
value and build long-term relationships.

Use simple tools and technology to save time and streamline your
marketing.
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we'll also share some Al-powered prompts to help you implement these
strategies with ease - even if marketing isn’t your strong suit.

Storytelling - the secret to marketing success

When every wellness practice claims to deliver great care, how do you stand out
and prove your value? Storytelling is your secret weapon. Instead of listing your
services, storytelling helps you connect with clients by showing why you're the
guide they can trust.

Crafting a compelling story isnt always easy. At Marketing Toolbox, we help
practitioners like you use story-driven marketing to turn your expertise into
engaging content. Whether it’'s your website, social media, or email campaigns,
we’ll show you how to attract the right clients and build lasting connections.

How to use this toolkit

Think of this toolkit as your marketing mentor in a box. Each section builds on the
last, but feel free to jump to what matters most right now. You'll find:

Real examples from successful wellness practices.
Practical worksheets to implement what you learn.
Al prompts to speed up your content creation.
Clear actionable steps to take after each section.
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Your next steps

By the time you finish working through this toolkit, you'll have:

A clear, compelling message that speaks to your ideal clients and builds trust.
A strategic marketing plan tailored to your wellness practice.

Proven templates and tools you can put into action right awau.

Metrics to track your progress and see what’s working.

Simple strategies to stand out in your local community.

These are the same strategies that have helped wellness practitioners across the UK
grow their practices. We've packaged everything into one easy-to-follow toolbox
designed to give you real results. All you need to do now is take action.

Remember, you don’t have to figure this out alone. As you work through this toolbox,
we're here to support you every step of the wau.

Let's get started.
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Clarify your message

The cost of confusion

Every day, potential clients visit your website, scroll your social media, or see your
ads. Within seconds, they decide whether to book with you or move on. In those
moments, an unclear marketing message can cost you dearly.

If clients don’t quickly see how you’ll help them feel better or solve their problems,
theyll leave. That’'s why it’s vital to clearly show the benefits of choosing your
practice.

Why clarity attracts clients

Clear messaging isn’t just about being easy to understand - it’s about showing
clients why you’re the right choice. When your message is simple and focused on
their needs, you'll see:

Clients recognise how you can help with their pain, stress, or discomfort.
More bookings because clients trust you're the right practitioner for them.
Less time spent explaining your services and more time focusing on care.

A marketing budget that works harder because your message connects
faster.

The power of story in wellness

Stories turn standard services into relatable, compelling experiences. By using
storytelling, you can:

Turn the features of your services into benefits that truly matter to clients.
Position yourself as the trusted guide they've been looking for.

Build trust by showing the results you’ve achieved, not just listing services.
Create emotional connections that help clients choose you over others.
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A proven framework to connect with clients

Every wellness practice needs a clear and compelling message to attract new
clients and keep them coming back. But figuring out what that message should
look like isn't always easy. Thankfully, there’s a proven framework to help you
connect with your audience in a meaningful way: The StoryBrand Framework.

What is The StoryBrand Framework?
This is a simple yet powerful approach to creating marketing that works. Instead
of focusing on listing your services, it positions your clients as the central character
of your message, with your practice acting as their trusted guide to help them feel
better and achieve their wellness goals.

How does it work?

The framework is built around seven clear steps that together create a story that
connects and inspires action. It focuses on identifying the problem your clients
face - like pain, stress, or discomfort - and showing them how your services can
provide the solution. This approach grabs attention and makes your message
more engaging and relevant than traditional promotions.
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Here’s why it works:

o It’s clear and direct. When you’re specific about how you solve problems,
prospects immediately understand why they should choose you.

It builds trust. By showing you understand their challenges and have a
plan, patients feel reassured.

It inspires action. Clear calls to action make it easy for people to take the
next step with confidence.

Instead of overwhelming people with jargon or a laundry list of services,
StoryBrand helps you focus on what really matters — connecting with your
audience in a way that drives results.

want to learn more about StoryBrand?

At Marketing Toolbox, we've seen how powerful this framework can be for
wellness practitioners. We'd love to help you explore how it could work for your
practice.

As a special offer, were giving away FREE audio copies of the book Building a
StoryBrand. It's packed with actionable advice and insights that can transform
how you communicate with clients.
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[Scan this QR code] to get
your free audio copy.
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Understanding your audience and
communicating what matters

Communicating through story can be incredibly powerful - and far more
memorable than delivering facts alone. As storytelling experts, we’ve helped
wellness practitioners like you connect with clients and grow their practices by
crafting compelling brand stories. Here’s how to get started:

Know Your Audience’s Pain Points
Understanding what your clients are struggling with is key to creating a
message that resonates. For example:
o For Patients: Chronic pain, stress, limited mobility, or a lack of trust in
practitioners.
e For Referrers: Clear communication, professional partnerships, and reliable
care for patients.

Position Your Solutions

Show your clients how you can help by highlighting the benefits of your care:
» Lead with outcomes, not just the features of your services.
» Show clear, positive results - like reduced pain or improved movement.
» Emphasise your unique approach to care and why it’s effective.

Make It Memorable

The way you communicate matters. Here’s how to ensure your message sticks:
« Use simple, direct language - avoid medical jargon.
e Focus on one clear message at a time in each piece of communication.
o Back up your claims with testimonials, success stories, or proof points.




Quick Win

Take your most popular service and rewrite how you present it using the
storytelling framework. Instead of listing the features of your treatment, tell the
story of an ideal client’s transformation - how they overcame their pain, stress, or
discomfort and achieved better well-being with your help.

Guide the Way: Every communication should lead your audience to take the next
step, whether it's booking an appointment, scheduling a consultation, or signing up
for an introductory offer.

Tips for implementing storytelling in your marketing

o ldentify your clients’ key problems. Use their pain points as the
foundation of your message.

o Keep your message simple. Avoid jargon and focus on how your
treatments solve their issues.

« Show empathy and expertise. Demonstrate that you understand their
struggles and have the skills to help them.

« End with a clear call to action. Make it easy for clients to take the next
step, whether that’s booking an appointment, scheduling a consultation,
or signing up for updates.
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Make Al work for your practice

The rise of Al tools presents both opportunities and challenges for wellness
practitioners. While Al can streamline your marketing efforts, it still requires
human expertise and guidance to ensure your messaging is high quality and
connects with your audience.

Think of Al as a powerful assistant - one that can help you save time and create
content faster. But to truly make it effective, you need to combine it with your
personal touch and local knowledge to make your marketing resonate with your
clients.

Why use Al in your marketing?

» Save time on routine tasks like content creation.

e Maintain consistent messaging across your website, social media, and
emails.

o Generate fresh ideas for blog posts, treatment descriptions, and patient
education.

e Scale your marketing efforts efficiently while staying focused on client
care.
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Best practices for Al in wellness
marketing

Start with Strategy

Begin with your core message and brand voice - Al should enhance, not
replace, your practice’s unique personality.

Add the human touch

« Include local insights that reflect your community's needs.

« Share real client success stories and testimonials.

» Highlight specific details about your treatments or services that set
you apart.

e Personalise content to make every client feel seen and understood.

Quality control

Al tools can sometimes ‘hallucinate;” creating information that isn’t
accurate or relevant, so quality control is crucial.

o Check content for accuracy and relevance.

« Ensure any local references align with your practice.

o Review treatment or pricing details for correctness.

e Maintain a consistent tone that reflects your brand values.
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How to use Al in wellness marketing

Email Marketing
» Personalise emails for clients, highlighting services like treatment plans, special
offers, and health tips.
e Suggest subject lines and optimal send times to maximise open rates.

Social Media Management
o Automate posts about treatments, success stories, and health tips to maintain
an active presence.
« Generate captions and hashtags to improve visibility and engagement.

Paid Advertising
o Create highly targeted ads to reach individuals searching for wellness
solutions, such as physiotherapy or massage therapy.
o Adjust bids, optimise ad copy, and track performance to maximise return on
investment.

SEO and Content Creation
o ldentify the right keywords to generate blogs, landing pages, and meta
descriptions that rank well in search results.
e Quickly draft content, such as educational articles, client FAQs, or service
descriptions.

Lead Generation and Nurturing
e Use Al-powered chatbots to answer questions, book consultations, or provide
information about your services.
o Leverage predictive analytics to focus on the highest potential leads and tailor
your follow-up strategies.

imy,
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Benefits you can expect

v~ Faster turnaround times: Automate repetitive tasks like email follow-
ups, social media scheduling, and content creation.

v~ Better decision-making: Al provides insights on what services are in
demand and which marketing efforts drive the best results.

v Enhanced client experience: Personalise communication to improve
trust, satisfaction, and long-term loyalty.

v Higher conversion rates: Optimise campaigns to attract the best leads
and turn inquiries into booked appointments.
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Recommended Al tools for wellness practices

e ChatGPT: Quickly create engaging treatment descriptions, email drafts,
and blog posts tailored to your clients’ needs.

e Canva Pro: Design professional social media posts, flyers, and brochures
with easy-to-use templates and Al-powered suggestions.

e Mailchimp: Automate email campaigns to send appointment reminders,
special offers, or wellness tips to your client base.

o« Grammarly: Ensure your content is polished and professional with Al-
driven grammar and tone suggestions.

« Google Ads Manager: Create simple, targeted ads to attract clients
searching for treatments like physiotherapy, osteopathy, or massage.

o AnswerThePublic: Discover common questions people have about your
services and use them to create relevant, client-focused content.
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Next steps to integrate Al into your
marketing

Identifg Focus on tasks like sending appointment
repetitive tasks reminders, creating social media posts, or

to automate

drafting emails.

Start with one task, such as writing blog posts

Test Al tools with ChatGPT or automating emails with

gradually Ma|I§h|mp,and expand as you grow more
confident.

Use Al to create content that addresses your

Personalise clients’ pain points and builds trust in your
your approach [EEFSEES

Review the results of Al-powered campaigns
and adjust your strategies to improve their

Monitor and
optimise effectiveness.

Making Al Work for Your Wellness Practice

Al is a powerful tool to help wellness practitioners streamline marketing,
improve client engagement, and grow their practices. By integrating Al into
your workflow, you can save time, reduce costs, and focus more on what
matters most - your clients.

Start with small steps, track your progress, and watch how Al can transform
your marketing into a powerful growth driver for your practice.
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Is your website working for you?

Your website is often the first impression potential clients have of your practice. It
should make it easy for visitors to understand what you offer and how to book
with you. Here’s a checklist to help you ensure your website is doing its job:

A Clear Homepage
« Headline: Does your homepage clearly explain who you are and how you
can help? For example, “Feel Better, Move Better with Expert Physiotherapy.”
« Call to Action: Is there a prominent button or link for clients to book an
appointment or contact you?

An Effective Services Page
» Simple Descriptions: Are your treatments clearly explained without jargon?
» Benefits Focus: Do you highlight how your services improve your clients’
lives, like reducing pain or improving mobility?
e Transparency: Do you include pricing or an option for clients to request
more information?

Easy-to-Find Contact Information
« Booking Options: Can clients easily book an appointment online, call, or
email you?
« Location Details: Do you include your address, a map, and parking
information for convenience?

Educational Content
» Helpful Resources: Does your site include tips or answers to common
questions? Educational blogs or FAQs can establish trust and show your
expertise.




Quick tips to optimise your website

« Mobile-Friendly: Is your website easy to use on smartphones? Many clients
will visit your site from their phones.

o Fast Loading: Does your website load quickly? Slow pages can drive visitors
away.

o Clear Navigation: Can visitors easily find the information they need? Simple
menus and clear headings are essential.

« Client Testimonials: Do you showcase positive feedback to build trust?

0.0 0 00 0 0.0 ‘ 'x- 3
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SEO: Helping your clients find you
online

What is SEO?

SEO (Search Engine Optimisation) is how your website gets found on Google
and other search engines. When someone searches for services like yours -
like “physiotherapist near me” or “massage for back pain” - SEO helps your
website show up in the results. Without SEO, your website is harder for
potential clients to find, and you could miss out on valuable bookings.

)

Why does SEO matter for wellness
practitioners?

SEO makes sure your practice is visible to people in your area who are
searching for the services you offer. A good SEO strategy doesn’t just get
you noticed - it positions your practice as a trusted, go-to choice in your
community.
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SEO: What should you focus on?

Local SEO - Helps clients near you find your practice. Here's how to get
started:

« Google Business Profile (GBP): Make sure your profile is complete with
your name, address, phone number, website, and opening hours. Add
photos of your clinic and team to build trust.

» Reviews: Encourage happy clients to leave Google reviews. Positive
feedback boosts your visibility and builds credibility.

Keywords - Think about what your clients might type into Google - like
“osteopath for back pain” or “sports massage near me.” Use these phrases
on your website pages and blog posts to help search engines match you with
those searches.

Helpful Content - Create simple, informative blog posts or FAQs that answer
common client questions. For example:

e “What to Expect During a Physiotherapy Session.”

e “How Massage Therapy Can Help with Stress Relief.”

By focusing on these basics, you'll make it easier for potential clients to find
you online and book with confidence. SEO isn’t just about search engines - it’s
about helping people in your community get the care they need from you!
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Paid digital advertising:
Reaching more clients

Why paid advertising matters

Paid advertising helps you connect with people actively searching for your
services - like physiotherapy, massage therapy, or osteopathy. It's a way to
ensure your practice shows up where and when potential clients need you most,
driving more bookings and growing your business.

Types of paid digital advertising to consider

Google Ads (Pay Per Click/PPC)
Google Ads appear when people search for services like “sports massage near
me” or “osteopath for back pain.” These ads are ideal for attracting clients ready
to book.

« Target specific phrases your clients are likely to search.

e Focus on your local area to reach nearby clients.

 Include clear calls to action, like “Book Now” or “Schedule Your Consultation.”

Social Media Advertising
Social platforms like Facebook and Instagram are great for raising awareness
and engaging with potential clients who may not yet be actively searching for
help.

« Share educational posts, client success stories, or special offers.

» Use video content to showcase treatments or your expertise.

o Target ads by location, interests, and demographics to reach the right

audience.
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How paid ads can help your practice

e Reach Local Clients: Focus on your area to connect with people nearby.
« Increase Bookings: Drive more visitors to your website or booking system.
« Build Awareness: Stay top of mind with engaging social media campaigns.
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How social media helps your
wellness practice

Social media isn’t just for sharing photos - it's a powerful way to connect with
potential clients, showcase your expertise, and build trust. Here’s why it matters:

o Attract Clients: Share posts about your treatments, success stories, and
wellness tips.

e Build Trust: Use testimonials and real stories to demonstrate the value of
your care.

« Engage Locally: Show your connection to the community with local updates
or partnerships.

Best practices for social media

« Be Consistent: Post regularly to stay visible. A schedule of 2-3 posts a
week works well for most wellness practices.

« Use High-Quality Images: Share clean, professional photos or videos
of your clinic, team, or treatments.

« Engage with Comments: Respond to questions or feedback to build
relationships with followers.

e Add a Call to Action (CTA): Encourage followers to book an
appointment, ask a question, or visit your website.
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Content ideas that build engagement

« Educational Posts: Share quick tips like “3 Stretches to Relieve Back Pain” or
“Benefits of Massage Therapy.”

» Success Stories: Highlight client testimonials (with permission) to show how
you’ve helped others.

e Behind-the-Scenes: Give followers a glimpse of your day-to-day, like
prepping for a session or showing your clinic’s calming space.

« Community Involvement: Post about local events, charity work, or
partnerships with other wellness professionals.

e Seasonal Content: Tailor posts to relevant times of the year, like stress
relief tips during the holidays.

How to measure success

« Engagement: Look at likes, comments, and shares to see which posts
resonate most.

o Follower Growth: Track how your audience grows over time.

« Website Clicks: Use analytics to see how many people visit your site from
social media.

o Bookings: Measure how many inquiries or appointments come from your
posts.
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The power of email campaigns

Email campaigns are one of the most effective ways to build relationships with
your audience, nurture trust, and guide them toward booking your services. With

email, you can stay in touch, offer value, and keep your practice front of mind
without being intrusive.

Why email campaigns matter

e Guide Your Clients: Send timely emails to educate and encourage bookings.
e Build Trust: Share tips, success stories, and testimonials to establish
credibility.

e Stay Relevant: Regular emails ensure your audience remembers you when
they need your services.
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Types of emails for wellness practices

Welcome Emails
Introduce your practice to new subscribers.
Highlight your services and share booking options.

Appointment Reminders
Send reminders to reduce no-shows and improve client experience.

Wellness Tips and Advice
Share helpful content like “5 Tips to Ease Back Pain” or “The Benefits of
Massage Therapy.”

Client Success Stories
Showcase real testimonials to inspire confidence and trust.

Lead Nurture Campaigns

Follow up with potential clients who've shown interest but haven’t booked
yet.

Email Best Practices

o Keep it simple: Focus on one message per email.

e Include a clear call-to-action: Make it easy to book, learn more, or contact
you.

« Use automation: Save time by automating reminders and follow-ups.
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How to re-engage lapsed clients with email
campaigns

Sometimes clients drift away - but that doesnt mean theyre gone for good.
Thoughtful, well-timed emails can bring them back and remind them of the value

you offer.

Types of Emails for Lapsed Clients

1.“We Miss You” Email
o Subject: We Haven’t Seen You in a While!
o Content: A warm, friendly message letting them know you’d love to see
them again. Offer an incentive, such as a discount or free consultation, to

encourage their return.

2.Exclusive Offer Email
o Subject: A Special Thank You for Being a Valued Client

o Content: Provide a time-sensitive deal, like a discounted session or bundle,

to spark their interest.
3.Personalised Check-In Email

o Subject: How Have You Been?
o Content: Ask how they’re doing and if there’s anything specific you can

help with. Include a CTA to book a session or ask for a quick repluy.

4.Helpful Reminder Email

o Subject: Time for a Tune-Up?
o Content: Gently remind them of the benefits of your services and how you

can help address ongoing issues (e.g., “Stiff shoulders? Let us help!™).

5.Educational Content Email
o Subject: 3 Ways to Feel Your Best This Month
o Content: Share tips or advice relevant to their needs, subtly reminding

them of your expertise. Include a CTA to book an appointment.
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Building trust: The foundation of
your wellness practice

Trust is essential for attracting and retaining clients. People need to feel confident
that your services will provide them with the care and results they need. But trust
isn’t built overnight - it requires consistent action and clear proof of your
expertise.

Why Trust Matters
o Clients are choosing you to help solve their health challenges - it's a big

decision.
« Building trust leads to loyalty, referrals, and long-term relationships.

How to Build Trust Effectively

1.Showcase Testimonials
o Share real client stories that highlight positive experiences and
outcomes.
2.Use Social Proof
o Include reviews, case studies, or awards to validate your expertise
and reliability.
3.Establish Expertise
o Publish helpful blogs, FAQs, or videos that demonstrate your

knowledge and commitment to client wellbeing.

By incorporating testimonials, reviews, and educational content into your
marketing, you’ll reassure potential clients and position your practice as a trusted
choice in your field.
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Your roadmap to practice growth

Marketing your wellness practice doesn’t have to feel overwhelming. By following
the strategies in this toolkit, you’ll attract more clients, boost your visibility, and
grow your business with confidence.

From crafting a clear message to improving your website, mastering social media,
using email campaigns, and integrating Al, these steps will help you build trust and
grow your practice steadily.

The key to success is consistency. Track your progress, refine your approach, and

focus on delivering real value to your audience. Remember, great marketing isn’t a
one-time effort - it’'s an ongoing journey that leads to lasting results.




St

Here’s how marketing toolbox
can help

If you’re ready to elevate your marketing and want expert guidance,
Marketing Toolbox is here to make it simple and effective. We
specialise in:

Clear Crafting messages that speak directly to your
Messoging audience and showcase your unique value.

Website Turning your website into a client-converting
Optimisation machine with clear calls to action and
engaging design.

SEO & Paid Ads Boosting your visibility and driving traffic that
converts into bookings.

Social Media &

Content audience through strategic posts and helpful
Creation SO

Building trust and connecting with your




Here’s how marketing toolbox
can help

Email
Campaigns

Workshops &
Resources

Al for Your
Wellness
Practice

Exceptional
Customer
Experiences

Automating your client communication to
save time and nurture relationships effectively.

Helping you stay ahead with practical tools,
insights, and strategies tailored to wellness
practices.

Our Al integration programme shows you how
to use tools like ChatGPT to streamline your
marketing efforts, saving time while keeping
your messaging authentic and effective.

Delighting your clients is the key to long-term
loyalty. Our training sessions teach practical
strategies to elevate every touchpoint with
clients, helping you stand out from the
competition.




Three Steps to

Effortless Marketing

1. Choose Your Plan

Select the tier that fits your practice's needs
and budget. Complete your profile so we can
provide tailored content and services specific
to your practice.

2. Access Your Tools

Use our ready-to-go marketing resources and
guided Al prompts to simplify your marketing
efforts.

3. Grow Your Practice

Watch your client base expand while saving
time and effort with our streamlined
strategies.

Sign Up Now Marketing

TOOLBOX

www.marketing-toolbox.ai
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